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  Since 2014, China can’t keep its rate on economic growth above 8% in the context 
of industrial restructuring of the economy ushered in the new normal. The 
responsibility went to the enterprises since the constraint of corporate responsibility is 
the background of economic social environment. Therefore, corporates, as a 
significant role of china socio-economic, its responsibility now receives more 
attention form the government and public. The whole societies are now considering 
how to force corporates undertakes their responsibility. 
  Currently, the research related to the front factors on corporate accountability is just 
started. The achievements are all stay at the macro level. Here, the author raises 
Corporate Social Capital as a front factor of corporate accountability based on the 
primary research results and the concept of corporate accountability. In this paper, the 
author-analyzed cases based on ground theory, coded the text data by three coding 
techniques to get the logic relationship among concepts. In the end, he achieved the 
mechanism between Corporate Social Capital and corporate accountability after 
bringing the concept and classification of Corporate Social Capital to the achieved 
relationship. 
  The main results of this research is: (1) Corporate Social Capital can accelerate 
corporate accountability; (2) Corporate Social Capital will affect the establishment of 
Corporate behavior standard; (3) Corporate Social Capital may drive corporates obey 
the standard; (4) Corporate Social Capital is the agent that corporates make 
correctness proof on the results of their behavior. Based on the conclusions above, the 
author raised 4 main topics and 11 sub topics to support the further research. 
  This research promotes the research on front factors related to corporate 
accountability. It makes the discussion on this area deep to detailed level. At the main 
time, this research also proved that the theory “corporate accountability concepts and 
dynamic mechanism analysis framework should be built according to corporate 
behavior” is correct since the results are based on ground theory. This result provides 
the basement of further study on corporate accountability theory. 
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在不断增加(Crane, McWilliams, Matten, Moon & Siegel, 2008; Lockett, Moon & 
Visser, 2006)[1][2]，但定义企业社会责任仍然不是件容易的事情。首先，企业社会
责任是一个本质上有争议的概念，它是“评价性的”、“内在复杂的”，并且在应




层次观(Bowen, 1953; Carroll, 1979 等)[6]、企业社会回应(Wartick & Cochran, 1985; 
Frederick, 1994 等)[7][8]，再到后来的企业社会绩效(Swanson, 1995; Rowley & 
Berman, 2000 等)[9][10]、企业公民概念(Waddock, 2004; Matten, 2005)[4]等，都没有
形成统一明确的理论，而是各自存在研究重点。然而，企业社会责任领域繁多、
具有片面性的概念阻碍了其研究进展，因此迫切需要一个具有概括诠释性的概念























































































































图 1-1 本文研究架构  
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